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This time, I'm not designing

I'm selecting templates that already belong together. -
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1 L et’'s start with the Poster

WITH ELECTRIFYING PERFORMANCES

JAM
PACKED

FUTURE OF
BRANDING 2026

WHAT BRANDS WILL LOOK LIKE NEXT

@' < AI-ASSISTED BRAND SYSTEMS
¥ 4 *MULTI-PLATFORM CONSISTENCY

FEST

E ‘$§ » DESIGN AT SCALE
= I: ONE-DAY EVENT FOR FOUNDERS, MARKETERS, = . VISUAL AUTHORITY IN A CROWDED MARKE
. ND CREATIVE TEAMS BUILDING WHAT'S NEXT. - “b-‘
TICKETS AVAILABLE AT " 7
WOV CRGANTZATIONNAME.0RG . : \ ‘\\

-Default template.
Good. But generic.:

TICKETS AVAILABLE AT
WWWLAISLADESIGNS.COM

Logo applied

Fonts aligned

Colours unified

Spacing refined :

Same templateq. ...................................... g
Different authority
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2 Now repeat the same
for an instagram post

Teamwork Makes the

Stronger together. Greater together.
Celebrate your team, because
success is best when it's shared.
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-Apply Brand Kit.
Make small refinements.
"Keep” the structure.

Consistency is the
<
strategy.

*
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3 Let's create the Flyer

------

Working Together,
Winning Togethe

March 15, 2030
9:00 AM - 4:00 PM
| Summit Solutions HO - Innovation Hall |

SUMMIT A€
SOLUTIONS

lllllllllll

Font pairing.
Color system.
Spacing control.

Now it belongs to the
same brand.

FUTURE OF
BRANDING 2026

How Al fits into brand workflows

Designing for multi-platform ecosystems

Building consistent visual systems

urning design into strategic advantage

WHAT BRANDS WILL LOOK LIKE NEXT
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4 wy favorite... The Presentation

WeWork Pitch Deck

Pitch Decks Presentations

Edit manuall
Vi Y

Make changes yourself

Edit with Al
4¢ Let Al personalize this design in seconds.
You can tweak i

weak it he er you like.

el Will ShOW you a few Al tools we've used to
get to the final result, but visit my previous
Venngage posts to see a Step-By-Step of
each Al tool separately
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What brands will
look like next

THE FUTURE
OF BRANDING

2026

&Drew

bloom&brew

i

BRAND
MATURITY CURVE

Both start the same.
System-driven branding
accelerates.

Ad hoc branding plateaus.

Launch Growth Scale

e~ Ad Hoc Branding System-Driven Branding

THE FUTURE &2
OF BRANDING 3

BRANDING IS
EXPANDING

Branding comp
What used to v go, a website,
and a few campaigns now means
operating across multiple platforms,
formats, and touchpoints
simultaneously. Teams are producing
more content than ever, often in real
time, while integrating automation
and Al into their workflows. The
brand is a living system that must
scale, adapt, and remain consistent
everywhere it shows up.

is exploding.

Incr‘eése in GROWTH IN AI-ASSISTED
content
WORKFLOWS

production
year over
year

Platforms
brands
actively
manage

THEFUTURE &3

od
OF BRANDING &3 5

g

LEADERSHIP
AND VISION

[ 1]
——F ] |

No single department.
Brand is cross-functional.

HYPERBOLOID

Marketing Design Product

THE FUTURE &5
OF BRANDING 3

g

g

Maturity

Brewed to Refresh,
Boosted to Energize

THE WAY WE BUILD BRANDS
IS CHANGING

Fast

From visual
decoration

to structured
systems.

THEFUTURE &2
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—
—_—

-
-
THEFUTURE &2

OF BRANDING &3 a
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AI'S RESHAPING
WORKFLOWS

* Automation
¢ Multi-platform ecosystems
¢ Speed at scale

§
: g

THE COST OF INCONSISTENCY

Fragmented branding costs more because of

$10,350

anding centralizes effort
on core production, but
eliminate waste.

Fragmented Branding Branding

25%

Savings

THEFUTURE &5

od
OF BRANDING 5

2026 belongs to brands
that think in systems.

Every asset aligned.Every
touchpoint intentional.Every
detail controlled.

TICKETS AVAILABLE AT
WWW.LAISLADESIGNS.COM

THE FUTURE &5
OF BRANDING 3
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My favorite... The Presentation

What brands will

* look like next
THE FUTURE g
OF BRANI]ING g b oom

&Orew

b oom
S &brew

S

P . * bloom \brt. W
b / : ° 2
= ',,u - - “

...........................
o

TICKETS AVAILABLE AT WWW.LAISLADESIGNS.COM

“Generated all of the images | needed with the
“"Al Images" tool

{ Allmages <
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| used a very simple prompt

o
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How does this look? gy &2

White, minimalistinc, clean, modern and
editorial branding ki

. o e
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Edited graphs...

BRAND
MATURITY CURVE

Both start the same.

System-driven branding
EOENONOCOCOOCOCOCOCOCOA0G, accelerates. .

Adhac Eranding plateaus, Launch Growth Scale Maturity

-o- Ad Hoc Branding System-Driven Branding

si THEFUTURE &2
%),  OF BRANDING & 3

S
.,

- *| can easily control every detail of any graph...

I Line chart Edit Data Table

Import CSV or XLSX files.

Expand

A B
Stage Ad Hoc Branding System-Driven Branding
Launch 10 10
Growth 18
Scale
Maturity 30

Launch Growth Scale Maturity

Ad Hoc Branding

—+- System-Driven Branding

A B c
Stage Ad Hoc Branding System-Driven Bi
Launch 10 10
Growth 18
Scale
Maturity 30

A simple spreadsheet for
you to fill out with the
detalls




@ Part 5/5

Removed backgrounds...

¥

MISRESHAPING  Zi@*

WORKFLOWS "

e Automation
e Multi-platform ecosystems
e Speed at scale

&i THEFUTURE &3
%),  OF BRANDING &3 4

Generated both images here, but needed to

........
‘e

o
S
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Li%.'f_:. k Al to make changes...
T2 Remove background

t Crop image mOdify a nd
f Gl e ~ edit

£ Adjust image settings a n yt h i n g
you need
with Al
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at In collaboration with:

Nadia Fernandez (®) VENNGAGE

3

: Use code NADIA-50 to enjoy 50%
The LinkedIn Carousel & ﬂ off your annual plan for Venngage

Website Designer REPOST Premium or Business Plan




